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CHECK-IN, LIGHT REFRESHMENTS  
& NETWORKING

INTRODUCTION

BREAK & REFRESHMENTS

WELCOME: BETH BAMONTE,
Director, Analyst Relations, IBM
President, ANA Business Marketing NYC

CLOSING REMARKS: BETH BAMONTE
Director, Analyst Relations, IBM
President, ANA Business Marketing NYC

COCKTAILS, HORS D’OEUVRES  
& NETWORKING

Click Here for Speaker Bios

SESSION 1: THE WORLD AHEAD — 
POST-ELECTION
Charlotte’s timely and powerful session will 
focus on the lead-up to the U.S. election, the 
immediate implications following November 
5th, and what this means for the world. She’ll 
also share insights from The Economist on the 
global outlook.

SESSION 4: BALANCING GROWTH
Growth is hard won. So is doing the right 
thing as a business given the era of risk 
and responsibility we operate in. What are 
practical ways we can adhere to corporate 
values, navigate ethical challenges, build trust 
and achieve long-term strategic advantage in 
a turbulent world?

SESSION 3: CREATING GROWTH
With stronger branding, B2B companies 
can unlock immediate and long-term 
competitive advantage. Yet 81% of B2B ad 
dollars don’t achieve basic brand objectives! 
The B2B Institute will share findings on the 
interrelationship of neuroscience, creativity 
and marketing effectiveness.

SESSION 2: ACCELERATING GROWTH
How can we effectively drive new revenue 
streams through partnerships and alliances, 
harnessing customer insights, and leveraging 
the huge advances being made in technology?

SESSION 6: HUMANIZING GROWTH
Marc will share a compelling perspective 
addressing how CMOs and other growth 
leaders can drive more humanized growth for 
their organizations—growth that reflects the 
needs of Colleagues, Customers, Communities, 
and the Capital markets. 

SESSION 5: LEADING GROWTH
Every chief marketer aims to build a best-
in-class team of professionals that stand 
out, but there’s value in looking to your 
peers in or outside of your industry to 
transform your marketing. Three industry 
leaders share what it means to drive growth 
and transform marketing in a time when 
interdependencies across businesses are so 
critical.

TONYA GARRETT,
Director, North America Agency 
Development, LinkedIn

ALISON TAYLOR,
Clinical Associate Professor and Author, 
NYU Stern School of Business

SCOTT STEDMAN,
CEO, THE IMAGINARIUM

TY HEATH,
Director, Market Engagement,  
The B2B Institute at LinkedIn

KATE NEWSTEAD,
Marketing Science Lead, 
The B2B Institute at LinkedIn

BRIAN MONAHAN, 
Global Client President and  
Head of Retail Media Solutions, dentsu

CHARLOTTE HOWARD, 
Executive Editor, The Economist

MICHELLE REID, 
Director of Ecosystem Marketing, 
Strategic Partnerships, IBM

ALLISON KNAPP WOMACK,
COO, Effie Worldwide

For more information about ANA NYC
or sponsoring upcoming events, contact:

Cathy Smith
Executive Director and Chief Growth Officer
Cathy.Smith@cesmarketinginc.com
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